
David Q. Pryor 301 DeLONG AVENUE, EMMAUS, PA 18049

(h) 610-965-0064  |  (c) 610-737-0216  |  dave@qdesignshop.com

PROFESSIONAL EXPERTISE
Define Project Requirements  |  Determine User Wants and Needs  |  Build Information Architecture
Create User-Friendly Products  |  Design Compelling Graphics  |  Exceed Marketing Goals

WORK EXPERIENCE
Q Design Shop: 2003–present
Independent contractor focused on turning designs into digital and print media
Launch websites, electronic-newsletters and banners, manage existing sites, 
develop ad campaigns, create logos, reformat designs and propose marketing solutions

Rodale Cycling Group: 2000–2003
Senior Associate Art Director: 2002–2003
Lead designer and photo editor for Mountain Bike magazine
Redesigned Mountain Bike magazine for its role as supplement to Bicycling magazine
Contributed designs and researched photography for Bicycling magazine

Art Director, Bicycling magazine: 2000–2002
Designer and photo editor of the world’s largest cycling magazine
Redesigned magazine twice, to reflect new editorial directions
Directed off- and on-site photo shoots and illustrators
Managed Assistant Art Director

newGEN Media Group: 1997–2000
Digital Design Director
Chief web designer for Rodale’s in-house interactive agency
Created electronic media to support magazine and book sales
Developed site maps, single- and multi-page websites, order forms, banners, StoryServer templates, proposals and presentations
Worked with upper Rodale management and outside consulting firms to develop healingcircles.com, an integrative medicine site 
to serve alternative health-care providers and disease communities
Supervised 2 designers, and all work done by the team

Rodale Press Health & Fitness Books Division: 1994–1997
Book Designer: 1995–1997
Created covers and interiors of 3 single-title and 2 continuity-series books
Managed production of each title, corrected layouts and approved printer proofs

Senior Technical Artist: 1994–1995
Flowed copy into design, made edit and design alterations and incorporated artwork to book layouts

EDUCATION
University of Florida
Bachelor of Science, Advertising: 1992
Studied Advertising and Marketing strategy, research, copywriting and graphic design
Captained winning Advertising Campaign team and winning Advertising Research team

ELECTRONIC TOOLSET
Web: Macromedia Dreamweaver, Macromedia Flash, Adobe ImageReady, Adobe GoLive, BBedit
Print: QuarkXPress, Adobe Illustrator, Adobe Photoshop
Also: Adobe Acrobat, Microsoft Word, Microsoft Excel
Proficient on both Macintosh and Windows systems

CAREER HIGHLIGHTS
Posted highest newsstand sell-through 
rate of Bicycling magazine in 5 years 
(36.5% for 2001 Buyer’s Guide)

Achieved highest newsstand sell-through 
rate of any Rodale Cycling issue in 2002 
(33%, November Mountain Bike)

Designed 5 of the top 10 newsstand 
sell-through covers of Bicycling 
magazine (1998–2003)

Produced $89 million in gross sales 
(2.85 million copies sold) with 5 books 
designed for Rodale Press

MY MISSION: To create compelling editorial and marketing messages through electronic and print design


